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“Method to the Masses” (cont’d)

- TV / Radio Advertising 
- TV / Radio Shows
- Billboards
- Newspapers
- Internet leads

External Case Acquisition:



“Let’s Work Together”

- Working with 1 or more other law firms;
- Sharing is Caring:

- Costs 
- Profits 
- Responsibilities

- More $$ = More Cases (hopefully)

Joint Venturing Cases:



“How Much Are We Talking Here??”

- Your Goal(s)
- Method of Acquisition
- Willingness to Re-Invest for future masses
- Keeping your ear to the ground
• Can be from: “very little” to “very lot”

Depends on:



“The Price Is Right!”
• How much you paid for the cases (vs.) 

how much the case is worth?
• The quality of the cases acquired? 
• Do it yourself (or) Marketing firm?
- Must set out proper criteria 
- Pay “$$” amount for “X” amount of time 

(or) number of cases that meet criteria



“The Price Is Right!”
- How much does it cost for each case??
- Determine the:
• Price per lead; 
• Price per case actually signed up / contract;
• Price per filed case;
• Price per case resolved.



AAJ’s “Everything You Always 
Wanted to Know About Mass 

Torts (But Afraid to Ask)”
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